Persuasive_8_Lessons

Lessons  1 & 2: (1 day)

· (GLE 1.6, 2.4h)LOL Book-- R3 Critical Reading  pertains R11-14, , R113

· (2.4e)Note-taking while listening (Cornell Note-taking----teach students to create a plan to take notes (that includes accepting that they may miss some information) (See AVID teacher for suggestions)

Lesson 3: (5 days)

(2.4j (5–8), 2.5i&j, & 2.7b)   Media-Focus Book— Unit 3 -- TV News TE p. 55-60

a) Unit review sheet “Key Elements of TV News” p. 69

b) How Thorough is the News Story p. 61-63

c) How Fair is the news Story? P. 64-65

d) Is the Story Newsworthy? P. 66-68

Lesson 4: (2 days)

· (3.3a2, 2.4j (5–8), 2.5i&j, & 2.7b) How to detect bias in the news.  Article from internet -- http://www.media-awareness.ca/english/resources/articles/diversity/bias_news.cfm  (article attached)

a. LOL Book – p. 614-616 Eyewitness Report – use this as an example of a news account (It is not necessary to complete the writer’s workshop.)

b. (2.4i and 4.2a )Fox News admits bias! - By Timothy Noah - Slate Magazine
http://www.slate.com/id/2119864/  (article attached)

            1, (GLE 1.4, 1.7) Group Discussion—Possibly philosophical chairs

     Lesson 5: (2 days)
· LOL Book – p. 634-637 Birthday ritual a Grave tradition (newspaper article)

a. LOL Skill: Tone TE p. 636

b. LOL 5W’s and How Question Student book p. 635 – Reading and Critical Thinking Transparencies, p. 45

c. Apply Media-Focus strategies (use the worksheets on pages 62, 63, 65, 67, 68 in Media-focus)

Lesson 6: (Parts A & B takes 1 day -- Parts C & D takes 2days)

· LOL Book --R112 critical listening (Lesson)

a) (2.4k (5–8)/2.6b, 2.5a, 2.5b, 2.6a, 4.1a, 4.1b, 4.1e)  Reading and critical Thinking transparencies 

1. Guidelines: How to Evaluate What You Hear . 16

2. Guidelines: How to Listen Critically p. 17

3. Recognizing Persuasive Techniques and propaganda p. 18-19

b) Clip from Superman or the theme song

c) Read pg. 375 “Still Me” (to develop background on C. Reeve –No comprehension questions)

d) (2.4bI/T , 2.4e, & 2.f, 2.4j (5–8), 2.5i&j, & 2.7b) Listen to the speech by Christopher Reeve pg. 380

4. (4.2c ) Together answer questions on pg. R112

5. Position and support TE 381, Unit Three  resource book p. 25,

6. (2.5d, 4.2c, ) Evaluate Credibility of a Speaker TE. 382, Reading and Critical Thinking Transparencies p. 9-10 9Evaluating credibility of Speaker

e) Listen “One Million Volumes” (individually) g. 851

7. Main Idea and supporting details TE p. 857, Unit Five Resource Book p. 79

8. Students listen and take notes

9. Following listening, students will answer the questions on pg. R112

Lesson 7: (5 days)

· (1.1, 1.2, & 1.3) Communication workshop Persuasive speech pg. 890-894

10. Kids write a speech

Lesson 1& 2 – takes 1 day

Lesson 3 - Media-Focus takes 5 days

Lesson 4 - takes 2 days

Lesson 5 - takes 2 days

Lesson 6 - Parts A & B takes 1 day

Lesson 6 - Parts C & D takes 2days

Lesson 7 Writing a persuasive speech 5 days
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How to Detect Bias in the News

The Learning Seed Co.
Republished with permission
At one time or another we all complain about "bias in the news." The fact is, despite the journalistic ideal of "objectivity," every news story is influenced by the attitudes and background of its interviewers, writers, photographers and editors.

Not all bias is deliberate. But we can become more aware news readers or viewers by watching for the following journalistic techniques that allow bias to "creep in" to the news:

1. Bias through selection and omission
An editor can express a bias by choosing to use, or not to use, a specific news item. Within a given story, some details can be ignored, and others included, to give readers or viewers a different opinion about the events reported. If, during a speech, a few people boo, the reaction can be described as "remarks greeted by jeers" or they can be ignored as "a handful of dissidents."

Bias through omission is difficult to detect. Only by comparing news reports from a wide variety of outlets can the form of bias be observed.

2. Bias through placement
Readers of papers judge first-page stories to be more significant than those buried in the back. Television and radio newscasts run the most important stories first and leave the less significant for later. Where a story is placed, therefore, influences what a reader or viewer thinks about its importance.

3. Bias by headline
Many people read only the headlines of a news item. Most people scan nearly all the headlines in a newspaper. Headlines are the most-read part of a paper. They can summarize as well as present carefully hidden bias and prejudices. They can convey excitement where little exists. They can express approval or condemnation.

4. Bias by photos, captions and camera angles
Some pictures flatter a person, others make the person look unpleasant. A paper can choose photos to influence opinion about, for example, a candidate for election. On television, the choice of which visual images to display is extremely important. The captions newspapers run below photos are also potential sources of bias.

5. Bias through use of names and titles
News media often use labels and titles to describe people, places, and events. A person can be called an "ex-con" or be referred to as someone who "served time twenty years ago for a minor offense." Whether a person is described as a "terrorist" or a "freedom fighter" is a clear indication of editorial bias.

6. Bias through statistics and crowd counts
To make a disaster seem more spectacular (and therefore worthy of reading about), numbers can be inflated. "A hundred injured in aircrash" can be the same as "only minor injuries in air crash," reflecting the opinion of the person doing the counting.

7. Bias by source control
To detect bias, always consider where the news item "comes from." Is the information supplied by a reporter, an eyewitness, police or fire officials, executives, or elected or appointed government officials? Each may have a particular bias that is introduced into the story. Companies and public relations directors supply news outlets with puff-pieces through news releases, photos or videos. Often news outlets depend on pseudo-events (demonstrations, sit-ins, ribbon cuttings, speeches and ceremonies) that take place mainly to gain news coverage.

8. Word choice and tone
Showing the same kind of bias that appears in headlines, the use of positive or negative words or words with a particular connotation can strongly influence the reader or viewer.
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Slate Magazine

Fox News Admits Bias!Its London bureau chief blurts out the political slant that dare not speak its name.
By Timothy NoahPosted Tuesday, May 31, 2005, at 12:40 PM ET
Sound the klaxons! Corporate Message breakdown at Fox News! This is not a drill. Repeat: This is not a drill. Assume battle stations! Fire in the hole! A-woo-ga! A-woo-ga!
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The usually disciplined foot soldiers at Fox News have long maintained that their news organization is not biased in favor of conservatism. This charade is so important to Fox News that the company has actually sought to trademark the phrase "fair and balanced" (which is a bit like Richard Nixon trademarking the phrase "not a crook"). No fair-minded person actually believes that Fox News is unbiased, so pretending that it is calls for steely corporate resolve. On occasion, this vigilance pays off. Last year, for example, the Wall Street Journal actually ran a correction after its news pages described Fox News, accurately, as "a network sympathetic to the Bush cause and popular with Republicans." Getting one of this country's most prestigious newspapers to state that up is down and black is white is no small public-relations victory, and if we can't admire Fox News' candor, we can at least marvel at its ability to remain on message. Or rather, we could admire it, before Scott Norvell went and shot his big mouth off.

Norvell is London bureau chief for Fox News, and on May 20 he let the mask slip in, of all places, the Wall Street Journal. So far, the damage has been contained, because Norvell's comments—in an op-ed he wrote decrying left-wing bias at the BBC—appeared only in the Journal's European edition. But Chatterbox's agents are everywhere.

Here is what Norvell fessed up to in the May 20 Wall Street Journal Europe:
Even we at Fox News manage to get some lefties on the air occasionally, and often let them finish their sentences before we club them to death and feed the scraps to Karl Rove and Bill O'Reilly. And those who hate us can take solace in the fact that they aren't subsidizing Bill's bombast; we payers of the BBC license fee don't enjoy that peace of mind.

Fox News is, after all, a private channel and our presenters are quite open about where they stand on particular stories. That's our appeal. People watch us because they know what they are getting. The Beeb's institutionalized leftism would be easier to tolerate if the corporation was a little more honest about it.

Norvell never says the word "conservative" in describing "where [Fox's anchorpeople] stand on particular stories," or what Fox's viewers "know … they are getting." But in context, Norvell clearly is using the example of Fox News to argue that political bias is acceptable when it isn't subsidized by the public (as his op-ed's target, the leftish BBC, is), and when the bias is acknowledged. Norvell's little joke about clubbing lefties to death should satisfy even the most literal-minded that the bias Norvell describes is a conservative one. (Lord only knows where Norvell acquired the erroneous belief that Fox News is "honest" about its conservative slant; perhaps he's so used to Fox's protestations of objectivity being ignored that he literally forgot that they continue to be uttered.) 

I don't think it's too much of an exaggeration to compare Norvell's op-ed to the Vatican's belated admission, after 359 years, that Galileo had it right when he said the earth revolved around the sun. Now how about a prime time seppuku by Fox News chief Roger Ailes? Failing that, maybe ABC News could lend Barbara Walters or Diane Sawyer for Ailes' weepy confession. Hey, there, funny face, where's the broken-winged sparrow underneath that tough-guy exterior? Fox News has little to lose in terms of credibility—sensible viewers discounted Fox News for conservative bias years ago—and everything to gain in terms of heightened visibility. Say it with me, Roger: "Eppur si muove!" Doesn't that feel good?
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chatterbox@slate.com 
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Lesson EQ’s from state prioritizing:

How can readers of persuasive techniques of persuasion? 
· LOL Book-- R3 Critical Reading  pertains R11-14, , R113

· “How to Detect Bias in the News”

· Guidelines: How to Evaluate What You Hear . 16

· Guidelines: How to Listen Critically p. 17

· Recognizing Persuasive Techniques and propaganda p. 18-19

How does the author’s purpose determine which techniques he employs?

f) Listen to the speech by Christopher Reeve pg. 380

11. Together answer questions on pg. R112

12. Position and support TE 381, Unit Three  resource book p. 25,

13. Evaluate Credibility of a Speaker TE. 382, Reading and Critical Thinking Transparencies p. 9-10 9Evaluating credibility of Speaker

g) Listen “One Million Volumes” (individually) g. 851

14. Main Idea and supporting details TE p. 857, Unit Five Resource Book p. 79

15. Students listen and take notes

16. Following listening, students will answer the questions on pg. R112

· Communication workshop Persuasive speech pg. 890-894

17. Kids write a speech

How does the author’s style provide clarity or effect?

How do readers present information persuasively in response to text?

· LOL Book --R112 critical listening (Lesson)

h) Reading and critical Thinking transparencies 

18. Guidelines: How to Evaluate What You Hear . 16

19. Guidelines: How to Listen Critically p. 17

20. Recognizing Persuasive Techniques and propaganda p. 18-19

i) Clip from Superman or the theme song

j) Read pg. 375 “Still Me” (to develop background on C. Reeve –No comprehension questions)

k) Listen to the speech by Christopher Reeve pg. 380

21. Together answer questions on pg. R112

22. Position and support TE 381, Unit Three  resource book p. 25,

23. Evaluate Credibility of a Speaker TE. 382, Reading and Critical Thinking Transparencies p. 9-10 9Evaluating credibility of Speaker

l) Listen “One Million Volumes” (individually) g. 851

24. Main Idea and supporting details TE p. 857, Unit Five Resource Book p. 79

25. Students listen and take notes

26. Following listening, students will answer the questions on pg. R112

· Communication workshop Persuasive speech pg. 890-894

27. Kids write a speech

How do readers make meaning from persuasive text?

· Note-taking while listening (Cornell Note-taking----teach students to create a plan to take notes (that includes accepting that they may miss some information) (See AVID teacher for suggestions)

· LOL 5W’s and How Question Student book p. 635 – Reading and Critical Thinking Transparencies, p. 45

· Apply Media-Focus strategies (use the worksheets on pages 62, 63, 65, 67, 68 in Media-focus)
All of the orange questions will be addressed in all the lessons and evaluated in the creation of the speech.

How does the writer’s purpose determine which techniques to use to persuade the audience?

How do writers organize and effectively write persuasive text?

How do writer’s most effectively deliver their information?
Word Wall:

Thorough, newsworthy, fair, bias, analyze, evaluate, valid, validity
