Persuasive Unit Lessons6

Lesson 1: Critical Reading – 2 days

· Reading for Information

· Introduce this concept with a discussion about how reading persuasive things is different than fiction and poetry from last unit (5-10 minutes).

· Go over pages S12-S17 of text.

· Introduce note taking with Cornell Notes.

· Have students write a “gist” summary of what they read to help aid comprehension.

· If you haven’t taught gist and summarizing yet, you will have to do so.

· Independent Practice using “Daring to Dream” pgs. 145 of text

· Have the students take notes via Cornell Notes

· Write a gist summary at the end of reading and note taking

*****NO COMPREHENSION QUESTIONS WITH THIS ACTIVITY*****

Lesson 2 – Propaganda Techniques – 5 days

For this lesson you will have to find additional advertisements and commercials. You may want to bring in ads from newspapers and magazines as well as recent T.V. commercials. Some helpful websites are :


www.adflip.com

www.retrojunk.com

www.advertisementave.com

www.adholic.com
· Propaganda

· What is Propaganda?

· Discuss what an argument is (pg. R12 of text)

· Go through and use the read aloud strategy to go through the model argument on this page

· Read and discuss Evaluating Evidence with examples (all sections)

· Read and discuss Persuasive Appeals on pg. R13 read ONLY the FIRST paragraph

· Do Frayer Model for “Propaganda”

· You may have to teach your students what this is and how to do it first

· Instead of Frayer Model, you can do a Word Map for “Propaganda”

· You may have to teach your students what this is and how to do it first

· What are the different types of propaganda? (These can be taught in ANY order.)

· Name Calling

· Read pg. R13 about Name Calling

· Look at the ad at www.notobacco.org/photos/large/photo02.jpg
· Discuss why this ad is using name calling

· Bandwagon

· Read section on Bandwagon on page R14 of text

· Look at the ad for grey flannel cologne at www.adflip.com/addetails.php?adID=10802&showLargeJpg=yes
· Discuss why this is using bandwagon

· Overgeneralization/Broad Generalizations

· Read the section on Overgeneralization on page R14

· Look at ad at www.adflip.com/addetails.php?adID=11397&showLargeJpg=yes
· Discuss why this ad uses overgeneralization/broad generalization

· Use Media Focus – straws (Lesson 2)

· Teach about how color, lighting, framing, and special effects are used to help companies promote their products in commercials

· Emotional Appeal

· Use Media Focus Lesson 1 with the Pioneer commercial

· Discuss target audience and how that is targeted by:

· Characters – age, gender, ethnicity, etc.

· Narrative (story)

· Music

· Visuals

· Appeal to Authority

· Explain what this is to the students

· Look at ad at www.adflip.com/addetails.php?adID=11201&showLargeJpg=yes
· Discuss why this ad is an appeal to authority

· Exaggeration

· Explain what this is to the students

· Look at ad at www.adflip.com/addetails.php?adID=12533&showLargeJpg=yes
· Discuss why this ad is an appeal to authority

· Testimonials

· Use the Media Focus Neutrogena commercial and pg. 49 of the Media Focus book.

· Go over this with the students 

· Look at ads at www.bodybymilk.com/celebrities.php
· Discuss why this ad is a testimonial

· Repetition

· Explain what this is to the students

· Use the Media Focus Kibbles ‘n Bits commercial

· Discuss why this commercial uses repetition and how this is used to persuade people to buy this product.

· Red Herring/Slogan

· Use page 44 of the Media Focus book with the Band-Aid Brand jingle

· Teach about the use of jingles and music in commercials

· Urgency

· Explain that Urgency ads are Frenetic

· Show Crazy Eddie commercial

· www.retrojunk.com/details_commercials/4792/
Lesson 3 – Practice with Propaganda – 2 days

You will need to get different commercials and print ads. You may want to use the following websites:


www.adflip.com

www.retrojunk.com

www.advertisementave.com

www.adholic.com
· Discuss internet ads with students

· They flash up on the screen

· Some say: Buy now or ….

· Located on the bottom or side of the screen

· Could look like a t.v. commercial or a print add

· For PRINT ads (Day 1)

· Post several (6-8) print ads around the room and/or in the hallway (depending upon space)

· Divide students into groups (1 group per ad)

· Have the students go around the room and write down the type of propaganda used in each ad

· You might want to provide the students with a graphic organizer to record the information on

· Discuss the students results. Have the students give an explanation for their choice of propaganda technique. You may have to explain that one ad can use several different propaganda techniques.

· For commercials (Day 2)

· Have the students watch several commercials

· Have the students record the different types of propaganda used

· Also have the students record how the following are used to influence consumers:

· Characters

· Narrative

· Music

· Visual effects

· Go over student results

· Wrap-up

· Play 1 or 2 radio advertisements

· Have students do a triple Venn Diagram with T.V. commercial, radio commercial, and print ads

· Discuss the triple Venn with the class

Lesson 4 – Packaging and Branding – 0.5 days

You will need to get cans, boxes and packages for a variety of products that the kids will know without them seeing the name of the item.
· Hide the name on the products and have the students go around the room and write down what the product is and why it is recognizable

· Some helpful websites are:

· Coca Cola around the world = www.thecoca-colacompany.com/presscenter/imagebrands.html
· Disney mouse ears = Disney-stationary.com/ears-bows/mickeyearsoutline.jpg

· You will also need to get logos from different sports teams and colleges (These could be found at their websites; try to find ones without the name of the group on them.)

· Have the kids go around the room again looking at the logos and writing down the name of the organization represented by the logo

· Have a class discussion about the following:

· What makes the logos stand out

· Why would you want to buy products with this logo on it.

Lesson 5 – Application of Types of Propaganda – 1.5 days

· Discuss how a personal essay is different from advertisement, but uses similar propaganda techniques (10-15 minutes)

· Review Propaganda Techniques

· Read from All I Really Need to Know I Learned in Kindergarten
· DO NOT ASK COMPREHENSION QUESTIONS

· Have students create a list of what propaganda techniques are being used and where in the essay it is used. Students should explain their thoughts.

· Possible use of a double T chart

· Discuss students charts and what propaganda techniques they found

Lesson 6 – Persuasive Writing: Writing a script – 5-7 days - ****THIS IS A GROUP PROJECT!!!****
· Discuss/ask how an actor knows what to do to play their character in addition to saying their lines

· Brainstorm a list with the students

· Read an example of a script – The Phantom Tollbooth pg. 517-518 READ ONLY SCENE 1
· Focus on the italicized information.

Group Project
· Show commercials from:

· www.retrojunk.com/details_commercial/1251/
· www.retrojunk.com/details_commercial/7133/

· www.retrojunk.com/details_commercials/1751/

· www.retrojunk.com/details_commercials/4399/
· Give students assignment of creating a T.V. commercial script for the sneaker print ad they have created.

· Make sure that the students know they need to create a story for their commercial

· Have students use the writing process to create their script

· Have students use the next few days to write their script

· As they are writing you should have them focus on using voice.

Last Day
Have students present their scripts.

