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	Story/Medium Used to Present Concept
	# of Days (estimate)
	GLE’s
	Lesson Essential Questions (LEQ)
	Lesson Idea or Term or Concept

	Langauge of Literature Reading for Information pg. S12-S17


	1
	2.3.a.g., 4.2.c.e, 2.5.j.f.
	How does summarizing help me to better understand what I read?
In what ways is note taking important for helping me to better understand what I read?
	Critical Reading for Information

	Language of Literature “Daring to Dream” pg. 145


	1
	
	
	

	Langauge of Literature R12
	5
	4.2.c.e., 

2.4.f.b., 

2.5.j.a., 2.5.j.c., 2.5.j.d., 2.5.j.h., 2.5.j.i.., 2.5.j.j, 

1.3.A.b., 1.3.A.e.
	In what ways do the advertisers hope to use specific word choice and propaganda techniques to influence my decisions about a product?

Why can being aware of the purpose of a text help you be a savvy consumer?

In what ways might advertisers mislead their audience?

How does an author use multiple meanings of a word to influence my decisions about a product?

How do the propaganda techniques differ among listening to commercials, watch TV commercials, or reading print ads?


	What is propaganda?

	Frayer Model or Word Map with “Propaganda”
	
	
	
	

	Language of Literature pg. R13 and ad from tobacco.org
	
	
	
	Name Calling

	Language of Literature pg. R13 and grey flannel ad
	
	
	
	Bandwagon

	Language of Literature pg. R14, ad flip coke ad, and Media Focus straws
	
	
	
	Overgeneralization/Broad Generalization

	Media Focus Pioneer Ad
	
	
	
	Emotional Appeal

	Army Ad
	
	
	
	Appeal to Authority

	Hyundai Ad
	
	
	
	Exaggeration

	Media Focus Neutrogena and Body by Milk ad


	
	
	
	Testimonials

	Media Focus Kibbles ‘n’ Bits
	
	
	
	Repetition

	Media Focus pg. 44 Band Aid Brand jingle
	
	
	
	Red Herring/Slogan

	Crazy Eddie Commercial
	
	
	
	Urgency

	Propaganda Practice with Ads you find
	1
	
	
	Around the room activity

	Progpaganda practice with T.V. commercials you find
	½
	2.4.f.a., 2.5.j.a., 1.5.h
	
	Practice ads

	Coke around the world

Disney Mouse ears

Logos
	½
	2.5.j.c., 2.4.f.a, 2.5.j.c., 2.5.j.e., 1.3.A.b., 2.5.f.b., 2.5.j.i
	Why is it important that a company makes their product memorable?
	Packaging and Branding

	Language of Literature “All I Really Need to Know I Learned in Kindergarten” pg. 636
	1.5
	4.2.c.e., 2.5.j.f., 2/5/f/b., 2.5.j.g., 2.5.f.c., 2.5.j.h., 2.5.j.j. 2.3.a.g., 2.5.j.i.
	How are persuasive techniques (ones not used in advertisements) used in essays to influence a reader?

Why is it important to be aware of an author’s perspective and personal bias?
How do I analyze arguments in persuasive pieces?

What makes one inference stronger than another?
	Application of advertising strategies to an essay

	Writing a Script

Phantom Tollbooth pg. 517-518

T.V. commercials from lesson plans
	5
	1.1.A.e., 1.1.A.d., 1.1.A.b., 1.1.B.d., 1.1.B.e
	How do I know when an argument is effective when writing?

How are details used to strengthen my argument?


	Writing a script for an advertisement and creating a paper advertisement


All LEQ’s and GLE’s are non-negotiable.  All other information on this page is recommended and maybe altered by individual teachers.


